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• UN-REDD Programme Workspace and 
Website
– www.unredd.net

– www.un-redd.org

• Other Corporate Communications Resources
– Publications, posters, videos, other online tools

• Communications Plans: 2012 and beyond

Presentation Overview



• Primary tool for internal 
communications

• 800+ members

All members can share 
updates and edit 
contents

The Workspace:

www.unredd.net



The Website:

www.un-redd.org

• Primary tool

for external 

communications

• 1 million+ hits 

per month 

(60,000+ unique 

visitors)



What’s the difference between 

the workspace and website?

WEBSITE

-Working documents &

calendar

-Detailed country 

information

-All final documents

-Weekly “Round ups”

* Some info password 

protected

-Announcements 

and newsfeed

-Highlighted 

documents

-General country 

information

-Social media 

tools

- Media Centre

*Fully public

WORKSPACE



For Wide REDD+ Audiences:

• Annual “Year in Review” report

• Monthly newsletter

• Video content

• UN-REDD Programme leaflet

• Banner series

• FCPF/FIP/UN-REDD  pamphlet

• FAQs & Social media channels

Other Corporate 

Communication Resources

For Technical REDD+ Audiences: 

• Lessons Learned booklet series

• Policy Brief series

• “Perspectives on REDD+”

• FCPF/UN-REDD Joint papers

• Multiple Benefits resources

• Gender and REDD+ report
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– Finalizing 2012-2015 corporate external communications 
strategy to service the five-year Programme Strategy

– Lessons learned booklets for Africa and LAC

– 2-3 more Policy Briefs in 2012

– Website & workspace improvements

– More regional communications activities

Communications Plans: 

2012 and beyond



Take note: New Logo!



Take note: New Logo!



Thank-you!

Cheryl Rosebush
cheryl.rosebush@un-redd.org
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