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WWF GREATER MEKONG -

Communications

Communications

at WWF-GREATER MEKONG 

PROGRAMME 

Promoting the work we do (Communications)

Keeping ourselves informed 

(Knowledge Management)

Media / Donor Field Visits 

News Pieces / Expert Inputs

Radio/TV/Press

Website/Online

Social Media

Special Events

Conferences

Corporate and Public Partnerships 

Media / Donor Field Visits 

News Pieces / Expert Inputs

Radio/TV/Press

Website/Online

Social Media

Special Events

Conferences

Corporate and Public Partnerships 

Internal newsletters

Shared Drives

Intranet

Field data archives

Case studies

Workshops

Media Training

Project Reports 

Concept notes 

Internal newsletters

Shared Drives

Intranet

Field data archives

Case studies

Workshops

Media Training

Project Reports 

Concept notes 



Advocacy/Donor Mobilization 

Visibility/Media/Online

Governments

Public Sector

CSO

Academia

Private Sector

Donors

Governments

Public Sector

CSO

Academia

Private Sector

Donors

Local News & Media Outlets

Website

Social Networks

WWF-Network

International News & Media  

Branding/Marketing

Publications  

Local News & Media Outlets

Website

Social Networks

WWF-Network

International News & Media  

Branding/Marketing

Publications  

Communications

at WWF-GREATER MEKONG 

PROGRAMME 

WWF GREATER MEKONG -

Communications



Shorter title
Secondary information can go here

XX-XX Month, Year 

• Additional information can run

• Underneath if necessary

Advocacy & Policy

Communications & Knowledge Management WWF-Greater Mekong

– Forums 

– Technical Workshops

– Working groups

– Academia

– Senior Level Meetings

– Policy Papers and Concept Notes 



Advocacy/Donor Mobilization 

Visibility/Media/Online

Governments

Public Sector

CSO

Academia

Private Sector

Donors

Governments

Public Sector

CSO

Academia

Private Sector

Donors

Local News & Media Outlets

Website

Social Networks

WWF-Network

International News & Media  

Branding/Marketing

Publications  

Local News & Media Outlets

Website

Social Networks

WWF-Network

International News & Media  

Branding/Marketing

Publications  

Communications

at WWF-GREATER MEKONG 

PROGRAMME 

WWF GREATER MEKONG -

Communications



Shorter title
Secondary information can go here

XX-XX Month, Year 

• Additional information can run

• Underneath if necessary

Resource Mobilisation 

– Media (Print and Electronic) For Donors  

– Project Media Outputs And Visibility

– Donor Networking 

– Public Sector Partnerships

– Private Sector/Corporate Partnerships

– Senior Level Events with Donors

Communications & Knowledge Management WWF-Greater Mekong



Shorter title
Secondary information can go here

XX-XX Month, Year 

• Additional information can run

• Underneath if necessary

Visibility

– Branding/Logo/Organizational Identity

– Press/Media Outreach

– Materials For project/programme visibility 

(Posters/Calendars/Stand-Alone Signs/T-shirts etc.)

– Digital Assets (web and emails banners/artwork, photo & 

video, reports/factsheets etc.)

– Publications (ePDF and hardcopy)

Communications & Knowledge Management WWF-Greater Mekong



Shorter title
Secondary information can go here

XX-XX Month, Year 

• Additional information can run

• Underneath if necessary

Resource Mobilisation 

– Media (Print and Electronic) For Donors  

– Project Media Outputs And Visibility

– Donor Networking 

– Public Sector Partnerships

– Private Sector/Corporate Partnerships

– Senior Level Events with Donors

Communications & Knowledge Management WWF-Greater Mekong



Shorter title
Secondary information can go here

XX-XX Month, Year 

• Additional information can run

• Underneath if necessary

Media

– Press

– TV/Radio

– Materials for Media and Press

(Press Releases/Fact Sheets/External 

Newsletters etc.)

– In-house media products(videos/

photos/info graphics/etc.)

Communications & Knowledge Management WWF-Greater Mekong



Shorter title
Secondary information can go here

XX-XX Month, Year 

• Additional information can run

• Underneath if necessary

Online

– Website (Country/GMP/Global)

– WWF-International Network

– Facebook

– You Tube/Twitter/Instagram (pipeline)

– Other Digital Platforms (i.e. GLOBIL story 

maps) 

Communications & Knowledge Management WWF-Greater Mekong



Shorter title
Secondary information can go here

XX-XX Month, Year 

• Additional information can run

• Underneath if necessary

Knowledge Management

– The Mekong Messenger (GMP)

– Weekly Digital Update (Global) 

– The Hive

– One WWF Intranet

– WWF ‘Basecamp’

– GLOBIL Maps / ARC GIS

Communications & Knowledge Management WWF-Greater Mekong



How it works
at WWF Greater Mekong Communications

Project Staff/Field 

Staff/Experts/Project 

Managers/Country/Region

al Office 

Staff/CMT/RMT/Partners/

etc.

Our People

Our News

Our Stories 

Our Achievements 

Our Challenges 

Our Successes 

Our Vision 

Our Work 

Our Call to Action 

Our Philosophy

Our Mission

Communication 

Team

Media Products

Media Outputs

Advocacy Outputs

Stakeholders 

(Gov. CSO. 

Beneficiaries. 

Donors)

Visibility & Resource 

Mobilization/Funding/A

wareness 

Raising/Advocacy



What We Are    

Who We Are

What We Do

What We Don’t Do

WWF Greater Mekong 

Communications Team

Experts in Journalism, Communication Design, Media 

Production, Branding and Digital Asset Management, PR 

and Events, Marketing, Resource Mobilisation, Knowledge 

Management. 

Mitigate Internal Conflicts / Investigate/Audit 
Project Activity / Draft Project Reports / Etc. 

Strategize, conceptualize, draft/coordinate for 

input/finalize/share and publish copy (text), layouts & 

graphics, produce media (in-house and commissioned), 

provide comms advice to Staff



We are here to tell our

stories and to show our 

network and the world

the importance of our 

work.



Thank you!
Communications & Knowledge Management – WWF Greater Mekong


